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Abstract: With the rapid development of economy and the continuous improvement of people's living 
standards, college students appear some conspicuous consumption, conformity consumption, 
emotional consumption, heavy material consumption and other consumption concepts and behaviors, 
who need to be given positive education and guidance, so that they establish the correct consumption 
concept. 
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1 INTRODUCTION 

College students are the recognizer, practitioner and leader of mainstream social values, and an 
important component of a family, society and country. With the progress of science and technology, 
the rapid development of economy and the continuous improvement of people's material life, college 
students are the main force of modern consumption. The alienated consumption concept and behavior 
existing in college students need to be given positive education and guidance so that they can establish 
a correct consumption concept. 

2 THE POOR CONSUMPTION PERFORMANCE OF CURRENT COLLEGE STUDENTS 

2.1 Conspicuous consumption 

In the past consumption concept, consumption is only to meet the basic needs of individuals, and is 
completely out of the perspective of practicality. However, under the influence of modern 
consumerism, college students tend to pursue the added value of goods, namely the reputation, brand, 
influence and so on. Some college students think that wearing famous brands makes them superior to 
others and they can walk on campus with their heads held high. Some people think that these external 
substances will let others know that they are very rich. When they see others wear clothes, shoes worth 
thousands of thousands, they will think that they do not wear is very lose face, or will be looked down 
upon by others. These people do not care about their own needs, but only do not want to buy things 
cheaper than others. Of course, this is also inseparable from the influence of the current market 
environment. Many college students are rushing to buy the same style as the stars, thinking that if I 
own what the stars have, then I am no different from the stars. In order to this so-called vanity, not 
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"inferior", even some college students ignore the actual economic ability to borrow Hua Bei, campus 
loans for excess consumption. These are the so-called conspicuous consumption by comparison. 
Driven by this alienated consumption concept, college students mistakenly regard the display of 
material wealth as the embodiment of personal value. At the same time, their outlook on life and values 
have also been distorted. 

2.2 Blind conformity consumption 

In order to pursue more economic benefits, businessmen used various means to publicize their goods. 
Television, multimedia platforms, e-commerce platforms and other channels have a huge amount of 
advertising. As long as you are in contact with the online world, it is difficult to escape the influence 
of advertising. Some authoritative figures on social platforms such as bloggers and UPs recommend 
high-quality products in the name of the masses, but they are actually doing product promotion at the 
expense of publicity. What's more, stars have a large fan base. For the sake of their idols' presence, 
popularity and popularity, tens of thousands of fans are willing to spend a large number of dollars. 
College students lose themselves under the bombardment of the data era. They forget their real needs. 
They only see what is popular now and what others has, so they consume blindly. In the university 
campus, there are always a few people leading the so-called "trend". Most college students have a 
weak sense of autonomy and lack the ability to judge the merits and demerits. Under the influence of 
their classmates, they also blindly buy goods without thinking about their actual needs. 

2.3 Emotional consumption 

Contemporary college students receive the latest ideas and stay in the forefront of The Times. They 
pursue individualized development, eager to be different and think that they can manipulate their own 
behavior in a mature way. In fact, college students are not firm in their thoughts. They are easily 
influenced by various information from the outside world and lack the ability of self-control. Of course, 
this is mostly driven by commodity producers, who use mass media to carry out false publicity and 
hunger marketing. Under the influence of media publicity, college students will buy goods they do not 
need on a whim, and usually regret it after buying them. There are also college students who go 
shopping when they are unhappy, which is caused by the combination of marketing propaganda and 
the changing mood of current college students. 

2.4 Heavy material, light spiritual consumption 

It is the most serious problem for some college students to pay more attention to material consumption 
than spiritual consumption. Material consumption refers to the basic life demand consumption related 
to the clothing, food, housing and transportation of college students, while spiritual consumption refers 
to the consumption that college students make in order to meet their spiritual needs and desire to get 
spiritual pleasure, such as buying books, learning knowledge, leisure and travel, etc. At present, most 
college students pay more attention to material enjoyment and spend most of their money on expensive 
clothes, jewelry, cosmetics and high-grade electronic products. As a result, their values are distorted. 
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Many college students no longer regard study as a means to improve themselves and enrich their life, 
but want to get a better material life and earn more money.  

3 GOAL-ORIENTED CONSUMPTION EDUCATION FOR COLLEGE STUDENTS 

3.1 The free and comprehensive development of human beings 

Consumption concept is an important variable in a person's growth process. In the face of the same 
clothes, some people will choose to ask whether there is a discount before buying, while others will 
choose to buy the full price. The correct consumption concept we advocate is to live within one's means 
and consume moderately; to avoid blind following and consume rationally; to protect the environment, 
green consumption; to work hard and arduously(Hu Jialing,2016). Some people like to save money in 
life, while others believe in the principle of carpe diem in life. We should respect everyone's 
consumption concept, rather than deny it blindly. 

The education of College Students' consumption concept is on the basis of transcending 
materialism to help college students find a better way of life, help them to self-examine and move 
forward to a better life. For most people, the concept of consumption is formed in the environment of 
growth. The all-round development of people is not only to be improved in material, but also to be 
improved in spirit. Among college students, it is a wrong concept that the richer the material is, the 
happier the students are. Sometimes it's easier to feel happy when you're less materialistic. For college 
students, it is more important to realize the unity of knowledge, faith and practice in the establishment 
of consumption concept. 

3.2 Create a harmonious and beautiful campus culture 

For college campuses, the education of consumption concept is to let different college students accept 
the same concept, increase the tolerance of students and expand their horizons. The education of 
college students' consumption concept plays a fundamental role in building a harmonious campus 
culture. Harmonious campus is a culture of respect. For everyone, only when they really accept other 
people's ideas from the heart, will they try not to have any prejudice against other people's ideas and 
respect everyone's willness. The construction of a harmonious and beautiful campus is a significant 
existence for everyone in the campus. Living in a harmonious campus, everyone is relaxed and happy. 

Campus is a big environment, in which there are all kinds of people, the construction of 
harmonious campus culture is also the basis of the physical and mental health development of people 
living in the campus. The environment affects people's physical and mental development. On campus, 
campus loan and fraud cases emerge one after another, which is caused by the imperfect education of 
college students' consumption concept. For more people, campus is a big family, which is inclusive 
and educational at the same time. 

Culture exerts a subtle influence on people, and its influence on people comes from various 
activities and behaviors. Culture can shape a person, but may in positive or negative ways. Building a 
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harmonious campus culture helps students to be in a positive environment and increase their 
understanding of various ideas. With the development and progress of The Times, different views are 
showing their colors in the trend of The Times. A harmonious campus culture requires everyone in the 
campus to face everyone with respect. The education of college students' consumption concept is to 
help college students broaden their view of the world and increase tolerance from the perspective of 
economy, which is the basis of forming a harmonious campus culture. 

3.3 Establish a good social atmosphere 

Wasteful behavior or saving behavior are gradually developed in life. It is necessary to further 
strengthen education, effectively cultivate the habit of saving, and create an atmosphere of shameful 
waste and honor of saving in the whole society. The future belongs to us youth. After graduation, 
college students go to work and play a mainstay role. For college students, how can they play a 
mainstay role in the establishment of consumption concept without a correct understanding? In today's 
society, campus loans, campus fraud and other phenomena emerge one after another. Many college 
students are saddled with huge debts before they even get out of college, and they may have to work 
toward them for the rest of their lives. Young people are striving for success. They should have a 
promising future and should not be held back by debt. 

A good social atmosphere needs the joint efforts of all. Social ethos is a reflection of the whole 
social environment. College students group is a simple group, which more is a group of greenhouse 
flowers , so they have not experienced too much social experience. When they first come into contact 
with campus loans and other bad things, lack of discrimination, it is difficult to offset the harm of bad 
things. 

Shaping a good social atmosphere is the embodiment of social responsibility. To a certain extent, 
society is also a home for each of us. Society is an entity determined by the collective consciousness, 
and what kind of society you want to live in is determined by each individual. The purpose of college 
students' consumption concept education is to help everyone develop their own consumption concept 
in daily life. Starting from concrete things, putting them into practice, persisting for a long time, and 
constantly learning and improving, this is also the key point of establishing a good social atmosphere, 
and the foundation for college students to meet challenges and face the future. 

To a certain extent, the purpose of shaping a good social atmosphere is to help college students 
enhance their spiritual civilization. The education of college students' consumption concept is a tool 
to help college students grow. Owning the latest mobile phone, wearing the most fashionable clothes 
and pursuing a high-quality life can be the yearning of every college student. Everyone has the right 
to pursue a better life. However, with the improvement of the material quality of life and the stagnation 
of spiritual civilization, it is easy to form a bad atmosphere among college students. Therefore, shaping 
a good social ethos is the expectation of the public, is the correction of misguided ideas. 

4 CONCLUSION 
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Consumption is one of the core driving forces for social development (Xie Min,2020). At present, 
consumerism is ubiquitous in the whole society, and the alienated consumption concept, especially 
among college students, cannot be ignored. Young college students are also the hope of the nation's 
future. University is the key period for college students to lay a solid cultural foundation and establish 
a correct outlook on life and values. Students accept all kinds of ideas, while their willpower is not 
strong, and also lacks the ability to tell right from wrong. Therefore, the bad consumption concept is 
very easy to affect the growth of contemporary college students, and we need to actively educate and 
guide them. We will establish a mechanism for consumption, contribution and sharing (Sara 
Hosseinioun ,2018). 
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